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Summary  

3,191 people completed the RTÉ Radio 1 Longwave Listenership Survey. 72% of those who 

responded were over 60, while 68% of respondents were born in Ireland and 62% were retired. 

For the majority of respondents Longwave was seen as a ôlifelineõ to Ireland ð helping them to 

maintain ôa sense of Irishnessõ and to keep up with events ôback homeõ. 

The majority of listeners in the focus groups preferred the familiar, analogue service ð as opposed 

to digital platforms, computers, laptops and smartphones. That said, the majority of longwave 

listeners in the survey own a television, computer or laptop but were less likely to own a 

smartphone, tablet or a DAB digital radio. The majority of respondents to the survey had never 

used digital devices to listen to any radio station and they felt they would need help to access 

digital platforms.  The older age groups (60 years and over) were less confident in accessing digital 

radio platforms. 

This research was carried out by the Social Policy Research Centre at Middlesex University in 

partnership with Irish in Britain organisation. It was funded by the Department of Foreign Affairs 

and Trade in Ireland. 
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The Social Policy Research Centre  (SPRC) at Middlesex University, set up 1990, is a dynamic 

research centre with a proven track record of delivering projects on time and on budget. The 

centre draws together a range of staff with expertise in social policy, migration, health, care, 

welfare and service provision, education, the needs of families, women, children, religion, culture 

and identity. To view reports from our recent research projects visit our web page: www.sprc.info  

Irish in Britain  is the keystone of the community ñ making a difference to the lives and 

experience of Irish people across Britain. We promise to place the needs and aspirations of the 

Irish community in Britain at the heart of what we do; we will lead, champion and celebrate the 

different experiences of our vibrant community. www.irishinbritain.org  
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INTRODUCTION  

Since 2004 Irelandõs national public service broadcaster, RT£, transmitted its most popular radio 

station, RTÉ Radio 1 on Longwave 252kHz. This service has significant reach into the island of 

Britain. In September 2014, RTÉ announced the closure of its longwave service.  

Following a public response from the Irish community in Britain, RTÉ postponed plans to shut 

down the Longwave service. After further consultation, a decision was taken by RTÉ in December 

2014 to defer the Longwave shutdown until 2017. In the interim, the Minister for Foreign Affairs  

& Trade of Ireland and the Minister for Diaspora Affairs identified that the Irish Government would 

be funding research into the current level of listenership amongst the Irish community in Britain:  

 òSince the initial announcement by RTÉ, it became clear that there is a lack of data on who 

listens to RTÉ radio in Britain and how they access it. I have agreed that my Department will 

work with RTÉ and fund research to deliver a better picture of need to inform a solution 

acceptable to alló (Minister for Foreign Affairs and Trade, Charlie Flanagan TD, 19 December 

2014) 

The Department of Foreign Affairs and Trade in Ireland requested the organisation Irish in Britain 

to oversee this time limited research and, following an open tendering process, the Social Policy 

Research Centre (SPRC) at Middlesex University was commissioned to conduct the present study 

on the reach and value of RTÉ Radio 1 on Longwave among the Irish community in Britain and 

the potential impact of closure on cohorts within the community.   

In line with the mandate of Irish in Britain, t he SPRC was specifically commissioned to look at RTÉ 

Radio 1 Longwave listenership in England, Scotland and Wales only.  In response to queries 

received, it was agreed that if individuals in Northern Ireland wished to complete the survey then 

their responses would be forwarded directly to the Steering Group.    

This study on RTÉ Radio 1 Longwave listenership among the Irish community in Britain is the first 

of its kind and the findings from the research are intended to inform a decision on the future of 

the service. 

AIMS OF THE STUDY  

Focusing on listeners in Britain who tune to RTÉ Radio 1 via Longwave 252kHz radio, the current 

research project aimed to gain insight into:  

¶ Frequency and timing of listening to the service; 

¶ Attitudes to the service and its content;  
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¶ Benefits and/or perceived weaknesses of the service;  

¶ Potential alternative platforms for listening to the service;  

¶ Preferred methods of communication in respect of the service 

 

CONDUCTING THE RESEARCH 

A range of research techniques were employed to undertake this study and to gauge the breadth 

and depth of Irish radio listenership in Britain. To begin with, a survey was conducted to obtain 

listenersõ attitudes to the Longwave service, how the service was accessed and the impact of 

changes to the mode of delivery. The survey could be completed via a postal questionnaire, over 

the telephone or online. Listeners were invited to participate in the survey mainly through RTÉ 

longwave radio services but also in Irish newspapers in Britain and through the network of Irish 

community groups across the country.  Irish community groups were also encouraged to 

complete and submit the questionnaire online via a group submission, thereby enabling the views 

of vulnerable community members to be heard. In addition, focus groups were conducted with 

community groups in different locations across the country where the Irish community is heavily 

concentrated, encouraging participants to discuss their use of the Longwave service, the role it 

plays in their lives, how they currently access this provision and their ability to access alternative 

radio platforms.  

A more detailed account of the research methods employed in this study is given in the appendix. 

 

KEY FINDINGS   

RTÉ Longwave Audience in Britain  

1. 3,191 individuals completed the RTÉ Radio 1 Longwave Listenership Survey, the first of its 

kind in Britain.  

2. 77% were listeners responding to  an invitation  on the Longwave service. 

3. Almost two thirds of the survey respondents (61%) were male.  

4. The age profile of the survey respondents shows that participants predominantly belonged 

to the older age groups: 70-79 years (32%), 60-69 years (27%) and 40-59 years (24%) 

(Figure 2). 
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5. More than two -thirds of respondents were born on the island of Ireland and of these, 98% 

defined their ethnicity as ôIrishõ. Of those not born in Ireland, 21% self-identified as ôIrishõ 

and 39% as ôIrish descent or heritageõ (Table 2). 

 

 

 

 

6. 62% of respondents are retired and 27% are employed fulltime. 
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7. The majority of survey respondents lived in North West England (34%), followed by 

London and the South East (22%) and the Midlands (18%). 

 

 

 

8. Most of the survey respondents are in good health but one in five reported their health as 

being no better than òfairó (Figure 4). 22% of survey listeners have mobility problems  (Table 

5), 33% live alone (Table 6). 



8 
 

 

 

 

Multiple response table 

 

 

Multiple response table 
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9. 41% of listeners use or attend Irish organisations in the UK, principally for social/cultural 

activities and to maintain a link with Ireland  (Table 7 & 8). 

 

 

 

Multiple response table 

 

What Listeners Value about RTÉ Radio 1 on Longwave  

10. Participants in this study primarily listened to Longwave to maintain a sense of Irishness 

and a link with Ireland and to keep up to date with news and current affairs ôback homeõ 

(Figure 11). 
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11. RT£ Radio 1 on Longwave was seen as a ôlifelineõ for the majority of respondents 

12. In stressing the value of òan indigenous Irish radio stationó to the lives of Irish 

communities in Britain, particularly in terms of their link with ôhomeõ, some participants 

referenced  their remittance contributions back to Ireland  in the 1950s  

 

 

 

When  and how they listen  

13. 92% of respondents listen òevery dayó or òmost daysó (Figure 7). Listening is strongest 

during the  day (Table 11) and at home, though almost half  of the survey respondents 

(44%) also listen in the car or other vehicle (Figure 8). 
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 Multiple response table 
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 Multiple response table 

14. Portable, car or kitchen radios were typically used by Longwave listeners of RTÉ Radio 1, 

whereas digital devices were much less likely to be used (Figure 9).  

 

 


